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One Full-Time Faculty Position at the Assistant Professor Level (or Higher)

Institute of Communication Studies
National Yang Ming Chiao Tung University
Taiwan
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The Institute of Communication Studies (ICS) at NYCU invites applicants for a full- time
position (Assistant Professor or higher). The successful candidate will be with the expected start
date of appointment on February 1, 2026. Applicants should possess expertise in at least one of
the following areas:
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1. Strategic Communication — including marketing technology (MarTech), integrated
marketing communication, advertising, and public relations.

2. Computational Communication — including big data analytics, machine learning,
social network analysis, and text mining.

3. Other Communication-Related Fields — with an emphasis on new media
technologies, such as risk communication, health communication, and organizational
communication.
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1. Ph.D. in communication or other related disciplines that is awarded by any university
recognized by the Ministry of Education (Taiwan, ROC).

2. Teach courses in English (at least one English-medium course is required per
academic year for new faculty members).
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Required documents:
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To apply for thls position, please submit the following materials in electronic copy via email
by August 15, 2025:

LYtz Bl


https://ord.nycu.edu.tw/ord/ch/app/data/list?module=nycu0014&id=1875

NYCuU
B 7 13 BA 32 4 A B

A cover letter and a curriculum vitae.
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A copy of the highest education certificate.

(A provisional degree certificate is required for doctoral candidates who have

fulfilled all course requirements, qualifying examinations, and dissertation oral

examinations. The official doctoral degree certificate is required by the date of
appointment.)
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A transcript of the highest education, which can be waived for those with a certificate
of assistant professor (or higher) issued by the Ministry of Education.
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A photocopy of the following documents (if applicable): the certificate of the current
employment, or the certificate of assistant professor position (or higher) issued by the
Ministry of Education.
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Research Publications: A list of all publications, along with 2-5 representative
publications in full text. Please briefly illustrate the academic contribution of these
representative publications.
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Research statement that illustrates your current research direction, future research
plans, and their compatibility with the research goals of the ICS.
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At least 2 course syllabi in both Chinese and English, including the following:

(1) Designated Course: Select one of the three existing courses in the New Media and
Marketing Communication track and draft a syllabus: “Communication Media,
Branding & Marketing;” “Public Relations & Crisis Communication;” or
“Seminar in Integrated Marketing Communication.”

(2) Self-Designed Course: Develop a new course relevant to the New Media and
Marketing Communication track, based on your area of expertise.

The syllabi should clearly outline the course objectives, weekly topics, and reference

materials. Additionally, please elaborate on the courses’ originality and their alignment

with the ICS’s curriculum framework.
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A list of 2-3 referees (with their position, affiliation, and contact information).

The institute will further request 2-3 recommendation letters from shortlisted

candidates.
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https://drive.google.com/file/d/142Lztwj7kfEMyerudDAcUjixRf4euDX3/view?usp=sharing
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Please also download and fill in the “Application Form for Full-Time Faculty
Position” and send it by email.
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Please submit your application materials in PDF format via email to ict31991@nycu.edu.tw.
Kindly specify the email subject as "Application for Full-Time Faculty Position at the Institute
of Communication Studies, NYCU: [Applicant's Name]."

The institute will request shortlisted candidates to mail 5 hard copies of the required materials
to the ICS office and notify them of information about interviews, public job talks, lectures, or
other job review forms.

Tel: (+886) 3-573-1991 Fax: (+886) 3-572-7142
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